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On April 21, 2015, Google released a significant new mobile-friendly ranking algorithm that’s
designed to give a boost to mobile-friendly pages in Google’s mobile search results.

One of the best ways to prepare is to test that Google considers your web pages to be
mobile-friendly by using its Mobile-Friendly Test tool .

Checkout the results. So your site is responsive?
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What'’s the difference between mobile and responsive design?

There are two major methods for creating mobile websites: responsive design and mobile
templates.

Responsive design requires you only have one website that is coded to adapt to all screen
sizes, no matter what the device the website's being displayed on.

In contrast, a mobile template is a completely separate entity requiring you to have a
second, mobile-only website or subdomain. Mobile templates are also built for each specific
site, not per screen size. This can cause some issues.

6 Undeniable Reasons Why Your Website Should Be Responsive

1) Mobile usage is exploding.

This might not be a surprise for most of you, yet despite the impressive statistics below,
many businesses do not yet have a mobile website.


http://justdigitalpeople.us10.list-manage2.com/track/click?u=ef835ba6239720b6379aa6ea2&id=3498e499a1&e=caa696692a

e Over 20% of Google searches are performed on a mobile device.

e In 2012, more than half of local searches were performed on a mobile device.

e Inthe United States, 25% of internet users only access the internet on a mobile
device.

e 61% of people have a better opinion of brands when they offer a good mobile
experience.

e 25.85% of all emails are opened on mobile phones, and 10.16% are opened on

tablets.

2) Positive user experience is a must.

According to Google’s Think Insights on mobile, if a user lands on your mobile website and
is frustrated or doesn’t see what they are looking for, there’s a 61% chance they will leave
immediately and go to another website (most likely a competitor). It’s also said that if they
have a positive experience with your mobile website, a user is 67% more likely to buy a
product or use a service.

3) Blogging and social activities bring mobile visitors.

If you’re like most inbound marketers and have elements of blogging and social media
incorporated in your strategy, you probably have been seeing increased mobile traffic. A
recent study by ComScore cites that 55% of social media consumption happens on a mobile
device.

With that being said, if you're sharing out content links or links to your website and don’t
have a mobile-friendly website, you’'re not only going to experience high bounce rates and
low conversion rates, but also a frustrated audience.

4) Responsive design is preferred for SEO.

In June 2012, Google’s Pierre Farr went on the record to declare that Google prefers
responsive web design over mobile templates. Having one single URL makes it easier for
Google bot to crawl your site as well as reduces the chance of on-page SEO errors. For
these reasons, responsive sites typically perform better and are easier to maintain than a
separate, mobile-template site. On April 21,2016 they rolled out the new update.

5) A speedy responsive website is key.

According to the Google PageSpeed Developers, standards recommends that the content
above the fold on a mobile device loads in under 1 second and the entire page loads in
under 2 seconds. This is typically not possible when loading a desktop website on a mobile
device. When a user has to wait too long for a page to load, there’s an extremely high
chance they will leave your site.



6) Responsive adapts to future devices.

One of the big benefits of responsive design is that the size of the template is designed
based on screen size, not device. This means that no matter what size screen someone is
viewing your website, it will display properly for that screen size.

So, in the future, as new devices (TVs, watches, glasses, etc.) are being used for web
browsing, your responsive site will still look beautiful.

Information sourced from: Google, Prologic

For more information on how to make your website responsive or to discuss your options
contact us.
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